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First: Academic Reference Standards of the Mass Communication Faculty Graduate:
1-General specifications of a faculty graduate
The graduate must be able to:
1/1 Mastering communication arts (verbal and written), its skills and foundations.
1/2 Possessing critical, innovative and creative thinking skills in his media work.
1/3 Using appropriate technology for its media work and deal efficiently with digital transformation requirements.
1/4 Understanding cognitive, mindfulness, applied, practical and technical media skills to cope with the changing needs of the labor market and the ability to compete locally, regionally and internationally.
1/5 Being fluent in his mother tongue and at least one foreign language in writing and speaking.
1/6 Applying professional and ethical standards of the media profession by traditional and digital means in his professional work.
1/7 Developing the national sense of his social issues as well as understanding his relationship with international issues.
1/8 Mastering research skills, information collection and analysis skills through traditional means and the internet and his ability to develop, interpret and use results in its information work.
1/9 Possessing the skills of self-presentation and good presentation as well as expressing his views independently and objectively besides his ability to manage efficient dialogue and communication.
1/10 Teamwork, problem-solving capacity and skilled time management in the course of his work.
2-- Knowledge and concepts:
The graduate must have acquired knowledge and be able to understand:
2/1 The historical and technological evolution of communication and media sciences and their theories,
2/2 Basic concepts in a number of social science that influence his understanding and treatment of events and issues in various traditional and digital media.
2/3 Basis of the media content industry for various traditional and digital media.
2/4 Changes related to the working environment in the media (traditional and digital) economically, administratively and professionally, locally, regionally and internationally.
2/5 The professional and ethical principles and standards governing freedom of expression and the right of difference governing the functioning of media organizations.
2/6 Principles and factors governing the formation process of states’ mental images, peoples and commercial and non-profit enterprises.
2/7 Pluralism in the world community, accepting the other and commitment to human rights in its professional media work.
3-Mental skills:
The graduate must be able to:
The graduate must be able to:
3/2 Planning for media treatment of his social issues in innovative and diverse ways through the domestic, national and international media.
3/3 Analyzing and linking current events in their interaction with local, regional and international issues.
3/ 4 Designing the necessary research tools to collect data and information in various fields of media.
3/5 Analyzing the factors affecting media professional performance.
3/6 Analyzing basic concepts of numbers and statistics to make decisions about his use in his media work.
3/7 Employing technological innovations, the Internet, and artificial intelligence technology to develop its media work and the content it provides.
3/8 Functioning media theories and scientific models in media development research.
3/9 Criticizing and evaluating media practices in traditional and digital media in light of professional and ethical standards for the media profession.
4-Professional skills
The graduate must have the following professional skills:
4/1 Correct and clear writing of media messages in traditional and digital means using appropriate templates and methods.
4/2 Master various communication skills to achieve effective media performance in line with the requirements of the competition in the labor market locally, regionally and internationally.
3/4 Master the processes of traditional and digital media production and using its tools efficiently.
4/4 Apply the principles of opinion and expression freedom, intellectual property rights, and cyber security standards.
4/5 Deal with big data, programs and electronic applications for media content industry and production in traditional and digital means.
4/6 Implement media campaigns in traditional and digital means as well as inventing new methods and forms for this.
4.7 Conduct research and public opinion polls and being able to analyze them besides analyzing the public using advanced statistical programs.
4/8 Use modern and advanced technological methods and dealing with them efficiently and professionally to benefit from artificial intelligence technology and its applications in the field of media.
5- General and transferable skills:
The graduate must possess the following general skills:
5/1 Dealing efficiently with the computer and its various programs.
5/2 Using the Internet and dealing with various modern electronic applications.
5/3 Using statistical programs in data processing.
5/4 Working in a team and in a team manner.
5/5 Working under pressure.
5/6 Translating into and from other languages.
5/7 Solving problems in a practical and realistic manner.
5/8 Being able to present submissions in a persuasive and effective manner.
5/9 Being able to manage time.
5/10 Presenting new ideas and innovative and creative solutions.
5/11 Using social media and employing them efficiently and professionally in a process.
Second: Press program:
1- Knowledge and understanding:
In addition to the general knowledge of the Faculty of Mass Communication graduate, the graduate of the press program should acquire the following knowledge and concepts:
1/1 Knowing the history of the Egyptian, Arab and international press and the stages of its development.
1/2 Mentioning the concepts and variables of print and electronic press and being able to distinguish between them.
1/3 Listing the types of journalistic arts used in the print and electronic press and be able to distinguish between them.
1/4 identifying the types of sources on which he relies in journalistic topics.
1/5 Explaining and arranging the steps for editing press materials in the print and electronic press.
1/6 Explaining the factors affecting the journalistic work environment (traditional and digital) on the economic and administrative levels.
1/7 Defining the concept of press freedom and explaining the factors affecting it.
1/8 summarizing the legislation, laws, and ethical standards regulating the print press.
9/1 Learning about the legislation and honor codes that govern the Internet and electronic press.
1/10 Defining methods for measuring public opinion, analyzing the audience and monitoring its trends.
1/11 Defining the concept and functions of photojournalism and giving examples of multimedia use.
1/12 showing the core types and functions of general and specialized press.
1/13 Defining how to function technological developments such as mobile phone press, artificial intelligence technology, and social media sites in press work. 
1/14 Describing the methodological steps for conducting research on a topic related to print and digital press.
2- Professional and practical skills:
In addition to the professional and practical skills of Faculty of Mass Communication, the graduate of the journalism program should be able to:
1/2 Discovering new and innovative ideas for press topics.
2/2 Collecting the material from its various traditional and non-traditional sources.
2/3 Writing press materials in a sound and clear manner to publish in print and electronic newspapers according to the appropriate journalistic art.
2/4 Employing new journalistic forms, such as data journalism, solutions journalism, and all kinds of infographics.
2/5 Experiencing the production of a creative journalistic project, print or digital.
2/6 Using the camera and also the mobile phone to obtain press photos or prepare video reports and produce digital press content in a creative manner.
2/7 Applying media ethics and legislation to the journalistic topics he writes.
2/8 Using databases and information sources efficiently.
2/9 Functioning information verification tools and techniques.
10/2 Preparing and implementing research related to measuring public opinion towards one of the current issues, or researching for the development of journalism.
2/11 Using press production software, designing innovative pages for a print newspaper, and designing a creative website for an online newspaper.
2/12 Using tools of social scientific research in his journalistic work.
2/13 Discovering how to take advantage of artificial intelligence technology in his journalistic work.
2/14 Using and analyzing software, electronic applications, and big data.
3-Mental skills:
In addition to the intellectual skills of the graduates of the Faculty of Mass Communication, the graduate of the journalism program should be able to:
3/1 Analyzing the internal and external factors affecting journalistic work in both print and electronic newspapers.
3/2 Comparing the different sources used in preparing press articles in print and electronic newspapers.
3/3 Comparing how to write Journalistic articles for each of the electronic print journalism.
3/4 Discussing the factors affecting the editorial policies of press institutions.
3/5 Discussing the principles and ethics of the Journalistic photo.
3/6 Evaluating the application of journalistic topics published in print and electronic newspapers to professional standards and ethical values of the profession and its compliance with relevant laws and legislations.
3/7 Planning to prepare press campaigns.
3/8 Planning to design a print and electronic newspaper.
3/9 Understanding the means and methods used in Arab and foreign journalism research.
3/10 Evaluating the role of print and electronic newspapers in building and directing public opinions on various issues.
3/11 Analyzing the problems facing journalistic work in Egypt.
12/3 Evaluating the role of modern technology and the role of social networking sites in the quality of journalistic work.
Third: Radio and Television Department Program:
1- Knowledge and understanding:
The faculty graduate from the Radio and Television Department program should acquire the following knowledge and concepts:
1/1 Knowing the history of radio and television broadcasting in Egypt and around the world as well as the stages of its development.
1/2 Identifying the radio and television program formats, distinguishing between them, and clarifying the templates for creating content via the internet and social media sites, and ways of producing them.
1/3 Knowing the rules of the Arabic language and translation in writing and describing the radio and television performance.
1/4 Knowing program writing, research, and preparation basis.
1/5 Identifying the elements and foundations of the news and news program industry and its rules.
1/6 Identifying the applications of augmented reality and graphics in the news industry.
1/7 Distinguishing between general and specialized types of programs.
1/8 Mentioning the history of documentary cinema, its production, and the mechanisms for preparing and implementing a documentary film.
1/9 Describing the developments of international media in the field of traditional and digital media.
1/10 Explaining the societal and psychological effects of traditional and digital media in the light of media theories.
1/11 Explaining the methods of managing radio and television organizations and digital platforms.
1/12 Defining social marketing tactics via radio, television, and the Internet.
1/13 Knowing the mechanics of using podcasting/webcasting applications.
1/14 Defining the means and methods of media research in radio, television and digital media.
2- Professional and practical skills:
The graduate of the Radio and Television program should be able to:
1/2 Mastering the arts of creative writing, directing, photography, montage and graphics
2/2 Mastering the skills of broadcasting and presenting radio and television
2/3 Mastering the use of radio, television and Virtual Reality studio components.
2/4 Writing, implementing and producing various programs, forms, and templates.
2/5 Preparing radio and television campaigns with societal objectives.
2/6 Criticizing and analyzing cinematic and dramatic works.
2/7 Producing and directing films and documentaries on national and international issues.
2/8 Planning to conduct survey research for radio, television, digital media and social media audiences.
3-Mental - skills:
The graduate of the Radio and Television program should be able to:
3.1 Analyzing political, economic and social variables affecting radio and television production processes.
3-2 Applying etiquette taking into consideration the profession's standards and ethical values in executing various television programs and films.
3-3 Understanding the skills of criticism and art appreciation for radio and television dramas and documentaries.
3-4 Evaluating program performance on radio and television through various analytical researches
3-5 Analyzing and comparing the Egyptian production with its Arab and foreign counterparts to put forward proposals for developing ideas and different productive program forms on radio, television and social networking sites.
Fourth: Public Relations and Advertising Program:
1- Knowledge and understanding:
In addition to the general knowledge and understanding that a graduate of the Faculty of Mass Communication acquires, the graduate of the public relations program should acquire the following:
1-1 Defining scientific concepts related to public relations, advertising, public opinion and international media.

1-2 Describing the local, regional, and international social, political, and economic changes that affect the work of organizations, companies, advertising agencies, and public relations.
1-3 Mentioning the factors affecting the nature of public relations and advertising work in traditional and digital means locally, nationally and internationally.
1-4 Describing current developments in public relations and marketing activities and tools.
1.5 Mentioning the concepts of organizational and marketing communications, crisis management, advertising campaigns, and public relations.
1-6 Mentioning the communication skills necessary for public relations and advertising professionals to achieve persuasion and influence.
1-7 Defining the basis for applying the principles of public relations and advertising and be able to distinguish between them at the firm level and non-profit organizations.
1-8 Identifying and arranging the steps for preparing public relations, advertising and social marketing campaigns.
1-9 Explaining the different effects of media and advertising campaigns and how to measure them..
1-10 Defining the regulations and laws that regulate public relations campaigns, local and international advertising, as well as traditional and digital social marketing.
1-11 Mentioning the ethics of practicing the profession of public relations and advertising, and the basis for dealing with public opinion.
1-12 Explaining methods and strategies for managing public relations, advertising and social marketing campaigns.
1-13 Arranging the steps for conducting quantitative and qualitative research with its various tools in the fields of public relations, advertising, public opinion and international media.
1-14 Mentioning the applications of artificial intelligence in the fields of public relations and advertising.
2- Professional and practical skills:
In addition to the general professional skills that a graduate of the faculty of Mass Communication should acquire, a graduate of Public Relations and Advertising should be able to:
2-1 Using modern means to collect data efficiently in public relations and advertising research.
2-2 Editing media messages and formulating them in an accurate manner that is matched with the topic or issue to serve public relations programs.
2-3 Producing printed media materials such as brochures, pamphlets and other public relations publications.
2-4 Using persuasive strategies in the fields of public relations, advertising, public opinion and international media issues.
2.5 Designing and implementing campaigns based on integrated marketing communications, whether commercial, social or political marketing campaigns.
2-6 Applying the ethics of public relations and advertising in the implementation of advertising campaigns.
2-7 Designing and preparing public opinion polls and research on various issues.
2-8 Selecting the appropriate theories, method, and data collection tools for each research topic.
2-9 Using advanced statistical programs for analyzing data as well as deriving conclusions and recommendations.
10-2 Managing social media pages to support the relationship between the organization and its various audiences.
2-11 Planning to manage international media issues in their various dimensions, using modern techniques and methods at the level of media means and messages.
2-12 Using modern technological methods in implementing special events in the field of public relations at various local and international levels.
2.13 Developing crisis management communication planning in both modern and traditional media.
2-14 Applying the rules of ceremonies and protocol in official meetings and conferences, as well as applying etiquette rules in personal transactions.
3-Mental skills:
In addition to the general professional skills that a graduate of the faculty of Mass Communication should acquire, a graduate of Public Relations and Advertising should be able to:
3-1 Analyzing the internal and external variables affecting the practices of public relations, advertising and marketing, both commercial and social, in Egypt and around the world.
3-2 Planning communication programs for public relations, media and advertising campaigns through the media.
3-3 Evaluating the effectiveness of public relations, media and advertising campaigns through traditional and digital means.
3-4 Planning for special events in the field of public relations at various local and international levels.
3-5 Analyzing environmental variables and current events related to traditional and digital media issues locally, nationally and internationally.
3-6 Planning to conduct research in the fields of public relations, advertising, public opinion and international media.
3-7 Performing the practices of public relations, advertising and marketing, both commercial and social, in Egypt and around the world in the light of professional ethics and media codes of honour.
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